. 4 &
< 2
Ln. i

Ghoolate, Toffee and Gandy
Manufacturing Industry.

Start your own Gonfectionery

B ®
- Business
www.entrepreneurindia.co (npcSD



http://www.entrepreneurindia.co/

www.entrepreneurindia.co


http://www.entrepreneurindia.co/

Chocolate is a typically sweet, usually brown, food preparation of cocoa

beans, roasted and ground, often flavored, as with vanilla. It is made in
the form of a liquid, paste or in a block or used as a flavoring
ingredient in other sweet foods. Chocolate has become one of the most

popular food types and flavors in the world, and a vast number of

foodstuffs involving chocolate have been created.
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Chocolates, one of the mouthwatering foods, are relished by kids,

young and middle-aged people in India. That’s why chocolate industry
is growing day-by-day in India. Nowadays chocolates honour the most
auspicious festivals in India like Diwali and Raksha Bandhan and
occasions such as birthdays, weddings and engagements. Chocolates
enter the market with different sizes, shapes and designs according to
the occasion and are priced correspondingly. People are now slowly
shifting from traditional Indian sweetmeats to the well-wrapped

chocolates.

Chocolate is a key ingredient in many foods such as milk shakes,

candy bars, cookies and cereals. It is ranked as one of the most

favourite flavours in North America and Europe.
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Despite its popularity, most people do not know the unique origins of

this popular treat. Chocolate is a product that requires complex

procedures to produce. The process involves harvesting coca, refining

coca to cocoa beans, and shipping the cocoa beans to the

manufacturing factory for cleaning, coaching and grinding. These cocoa

beans will then be imported or exported to other countries and be

transformed into different type of chocolate products.
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Candy, also known as sweets, toffies or lollies, is a sweet treat or a

confection made with sugar or sugar substitutes like chocolates,
combined with additives like fruits, nuts, etc. or a piece of such
confection. Unlike a cake or a chocolate bar or a loaf of bread that can
be shared among many people candy is usually made in smaller pieces.
The definition of candy also depends upon people on how they treat
the food. Unlike sweet pastries that are served as a dessert course at
the end of the meal candies are often eaten casually as a mouth
refreshment or between meals.
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Market Outiook

India’s love for all things sweet is expected to push demand for
chocolate products even higher in the coming years. Mintel forecasts
that the country’s chocolate market will hit Rs 32,000 crore by 2020,
up over 160% from Rs 12,000 crore in 2015, making it one of the

world’s fastest-growing.

In 2016, India consumed an estimated 228 thousand tonnes of

chocolate confectionary, up 50% from the 152 thousand tonnes

consumed in 2011.
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India’s Growing Appetite for
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Chocolate confectionery is projected to see a 4% retail value CAGR at

constant 2017 prices over the forecast period to reach INR148 billion in
2022. A rising penetration rate, including among rural consumers, and
a growing fondness for chocolate as a healthy snack option are

expected to stimulate sales.

Globally, India is amongst the fastest growing chocolate markets. In
2016, the chocolate market in the country grew by 13% year-on-year.
Other than India, Poland's market which grew at 2% year-on-year are

the only two countries globally have shown growth in the chocolate

market.
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“Consumers are fast shifting towards niche and premium chocolate

varieties and there is tremendous demand for dark chocolates as they
have less sugar and more cocoa taste. India is a nation of chocoholics
and the country has one of the world's fastest growing chocolate

markets which posted a huge 13 per cent sales growth last year.

India's chocolate market has a positive outlook due to exceptional
growth in the confectionery industry, rising per capita income and
gifting culture in the country. Over the years, changes in consumers'
preferences and lifestyle, eating habits, and their global exposure to

international brands have given a boost to the chocolate industry.
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The India Chocolate market is expected to reach USD 5.01 billion by

2023, witnessing a robust CAGR during the forecast period. Chocolate
consumption volume in the region surpassed 193 million Kg in 2017,
with Moulded Chocolate registered the largest volume sale. Rising per
capita income and westernization tend is the key driver for the market.
Expanding retail channel and impulse purchase are further driving the
market. Growing demand for premium varieties gives a potential

opportunity for foreign brands to tap the market.

Rising demand for premium and dark chocolate as a result of growing
affluent middle-class purchasing power coupled with marketing and

promotional activities triggered the chocolate demand.

{npcs>
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Consumer demand for high cocoa content in chocolate and consumer

awareness related to cocoa benefits are driving the dark chocolate
market. Moulded chocolate dominates the Indian chocolate retail sale
followed by count lines. The sale of boxed assortment is growing at a
faster pace driven by increased in occasional gifting trend. Heavy price
and discount offered at supermarkets/hypermarkets and healthy

eating habits are another factor boosted sales.

The Indian chocolate market in precedent years has been witnessing
tremendous growth in terms of value as well as volume. The
governance of market is maintained by large international giants
through franchisee and expansion into new markets which is leading to
the growth of the chocolate industry in India. India is a market of huge
opportunity and it will continue to grow at a healthy rate in the next

few years to come.
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Urban people are becoming more aware and conscious about chocolate

brands and thus dominate the chocolate consumption heavily. Affluent
urban consumers are now even demanding premium chocolates which
are more costly than the regular ones. Manufacturers are keen to tap
this section of consumers and are introducing premium or higher-

priced products into the market.

The chocolate industry is also considered as the most popular product
in the food processing sector. With the demand of premium high end
chocolate going up in the market; international companies are entering

into the market through collaborations and acquisitions in order to

increase their share in the market.
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India chocolate market is divided into four segments where Bars

chocolate segment accounts for maximum share of 36%. However, the
demand for assorted chocolates is expected to increase with the
highest growth rate within next five years considering the increasing
gifting culture in the country followed by growing demand for luxury

chocolates.

The chocolate industry has a considerable growth potential in the
country but the area of concern lies in high input cost of raw materials
such as sugar, cocoa, milk powder and increasing packaging cost.
Increasing tariffs and rising custom duty also makes the imported

chocolate costly thereby affecting the sales of premium chocolates in

the country.
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Chocolate market is segmented on the basis of products such as dark

chocolate, milk chocolate and white chocolate. Dark chocolate consists
of more than 60% cocoa content and is known to have health benefits
which such as reducing risk of cardiovascular diseases and improving

blood flow are likely to propel its demand over the next six years.

Global chocolate market witnessed substantial growth over the past
decade and is expected to follow similar a growth trend over the
forecast period owing to changing taste preferences and improving

lifestyle of consumers especially in the Asia Pacific region.

One of the most consumed and popular food product among consumers
across the globe is chocolate. Based on the amount of cocoa employed
during preparation, different varieties of chocolates are produced

globally.
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As the global chocolate market is highly driven by the taste

preferences of consumers, it is imperative that companies focus on
product development and marketing strategies to gain a wider

consumer base and capture new markets.

The growth of the global chocolate market is primarily driven by the
rising awareness among consumers regarding the health benefits
associated with cocoa-rich dark chocolates. This trend is anticipated to
boost the popularity of chocolate across the globe. The popularity of
dark chocolate is expected to rise over the forthcoming years owing to
the fact that it helps in preventing cardiac diseases, in addition to

other benefits.

{npcs>
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Chocolate is wildly popular for individual consumption, as gifts and for

the purposes of baking and cooking. Due to the dominance of large-
scale production dynasties, franchises and small businesses tend to
focus on unique or specialty items and services. The demand for cocoa
is predicted to rise by 30% by 2020, the industry is all set to ignite for
a country like India. The chocolate industry offers a wide variety of
opportunities for the small business owners too. The industry growth
will be driven by population growth as well as expansion into new
markets, product innovation and rising disposable income levels

leading to a greater purchasing of premium offerings.

The global market for chocolate is expected to witness a robust CAGR.
A host of trends and opportunities that are currently driving the
market are slated to shape up the market condition during the forecast

period.
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Chocolate is one of the most profitable components of the
confectionary industry globally. The chocolate industry has been
representing a multibillion dollar market since the past decade and is
expected to reach new levels of growth within the next few years.
Rising awareness about health benefits of consuming a chocolate on a

daily basis, will remain a key booster to the global chocolate market

over the next few years.
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It is expected that the global chocolate market will grow at a CAGR of

approximately to 5% through 2020. New flavors coupled with product
packaging innovations will be the trend going forward. World over there
is growth potential in the customized and luxury chocolate segments.
People have a rising affinity for handcrafted chocolate and many
startups are dappling in the art of chocolate making. Popularity of
premium chocolates is on the rise particularly in the United States and
Brazil. While rising obesity and health concerns worldwide is a
challenge for the growth of the sector, there is also growing awareness

about the benefits of dark chocolate. Players have also been

introducing low sugar and sugarless chocolates.
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Increasing population of the country, rising disposable income coupled

with innovative product offerings by major players along with
aggressive product marketing and robust supply chain network with
increasing penetration in rural areas are few of the major factors

fueling the demand of candies in India.

Candy market in India is anticipated to grow at a CAGR of over 9%
during 2016 - 2021, on account of rising middle class households,
coupled with increasing working as well as youth population. The most

dominant segment in the country's candy market is sugar candy.

Rapid modernization, continuously rising innovative and premium
product launches, growing e-commerce market coupled with expanding

organized retail channels and synchronized distribution networks are

projected to drive candy market in India in the coming years.
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Most part of India is still poorly developed or undeveloped. However,

increase in personal disposable income and rising standards of living
due to westernization has shifted the mindset of consumers from
saving to consumption and spending on lifestyle. The spending power
of consumers in India is projected to increase due to rising middle
class households. Today, consumers are willing to entertain quality
products, irrespective of the price constraints and this is why the

premium products in candy market are picking up speed in India.

Rising young population base in the country coupled with increasing
preference for imported products which backed by aggressive
marketing and promotional campaigns by foreign players, innovative
product offerings and more than ever evolving distribution network
with increasing penetration in rural areas are few of the factors aiding

to the growing demand of candies in India.
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Candies are also treated as the replacement for expensive chocolates

by consumers. This is forecast to drive the candy market in the

country.

Global Confectionery Market size was valued at $184,056 million in
2015, and is expected to reach $232,085 million by 2022, supported by
a CAGR of 3.4% during the forecast period 2016 - 2022. Confectionery
market comprises array of food products such as chocolates, raw
pastes, and various sugar-based products. In addition, it includes
therapeutic and dietetic confectioneries that differ in formulations
from traditional confections. The preferred type of confectioneries
often differ according to the geographical regions due to difference in
regulatory norms and other factors such as economy and taste &
preference of customers. The global confectionery market is growing at

a steady pace owing to high demand from middle-class consumers.
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Global Confectionery Market, Opportunities and
Forecast, 2014-2022
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Product innovation in terms of formulations, processing, and

packaging is the major factor that drives the growth of the
confectionery industry. Moreover, retail market expansion and
economic growth in advanced & emerging economies supplement the
market growth. Asia-Pacific confectionery market showed the highest
growth rate in 2015. Product portfolio extensions and new brand
launches from established players are significant factors that fuel the
market growth in Asia-Pacific. Key players in the region largely invest
on advertising campaigns and marketing to enhance their brand
recognition and influence in the confectionery industry. Ferrero China
Ltd., a confectionery company promotes its products as gifts for

weddings and other occasions.
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Fluctuation in prices of raw materials, growth in health awareness

among consumers about sugar intake, and diverse consumer spending
habits limit the confectionery market growth. Rise in demand for low-
calorie, organic, sugar-free and functional products provide lucrative

growth opportunities to the confectionery industry.

Confectionery market is segmented on the basis of type and region.
Based on type, the market is categorized into sugar, chocolate, fine
bakery wares, and others. In terms of sugar confectionery, the market
is divided into hard-boiled sweets, caramel & toffees, gums & jellies,
medicated confectionery, mints, and others. Chocolate confectionery
is sub segmented into white, milk, and dark chocolate. Geographically,
the market is analyzed across North America, Europe, Asia-Pacific, and

LAMEA.
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Machinery Photographs

Ball Mill Line

Feeding Pump
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Chocolate Tempering Machine

Cocoa Butter/Melting Tank
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Project at a Glance

PROJECT AT A GLANCE (inlacs)
COST OF PROJECT MEANS OF FINANCE
Propose
Particulars Existing Proposed Total Particulars Existing d Total
Land & Site Development
Exp. 0.00 507.50 507.50Capital 0.00 264.48 264.48
Buildings 0.00 181.25 181.25Share Premium 0.00 0.00 0.00
Other Type Share
Plant & Machineries 0.00 305.99 305.99 Capital 0.00 0.00 0.00
Motor Vehicles 0.00 6.00 6.00Reserves & Surplus 0.00 0.00 0.00
Office Automation
Equipments 0.00 27.75 27.75Cash Subsidy 0.00 0.00 0.00
Technical Knowhow Fees
& Exp. 0.00 12.00 12.00Internal Cash Accruals 0.00 0.00 0.00
Franchise & Other Long/Medium Term
Deposits 0.00 0.00 0.00Borrowings 0.00 793.43 793.43
Preliminary& Pre-operative
Exp 0.00 2.00 2.00 Debentures / Bonds 0.00 0.00 0.00
Provision for Unsecured
Contingencies 0.00 11.00 11.00Loans/Deposits 0.00 0.00 0.00
Margin Money - Working
Capital 0.00 4.42 4.42
TOTAL 0.00 1057.91 1057.91TOTAL 0.00 1057.91 1057.91
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Project at a Glance

Yea Annualised Boo Debt Divid Retained Payo Proba P/E Yield

r Kk end Earnings ut ble Ratio Price/
Valu Marke Book
e t Price Value
Per No.of
EPS CEPS Per Share Share Per Share Time
) ) ) ) ) % ) % ) S %
1- 16.8
2 6.85 949 5 2400 0.00 100.006.85 0.00 6.85 1.00 0.00
2- 26.2
3 938 11.67 3 18.00 0.00 100.009.38 0.00 9.38 1.00 0.00
3- 38.1 11.9
4 1193 1392 6 12.00 0.00 100.00 3 0.00 11.93 1.00 0.00
52.5 14.3
4-5 14.39 16.12 5 6.00 0.00 100.00 9 0.00 14.39 1.00 0.00
69.3 16.8

5-6 16.83 18.33 8 0.00 0.00 100.00 3 0.00 16.83 1.00 0.00
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Project at a Glance

Yea D.S.C.R. Debt / Equity Total Retu
r - as- Net rn
Depo Equity Worth on
Sits Net
Debt Wort
h
Individ Cumula Over
ual tive all
(Number of
(Number of times) times) % %
Initi
al 3.00 3.00
1-
2 137 137 1.42 142 1.75
2-3 1.66 151 0.69 0.69 0.93
3-4 201 166 200 0.31 031 0.50
4-5 241 1.83 0.11 0.11 0.27
5-6 2.91 2.00 0.00 0.00 0.13

www.entrepreneurindia.co

Profitability Ratio Asset Curre

S nt
Turno Ratio
ver
Ratio
GPM PBT PAT Net PV
Contri Ratio
bution
% % % %
27.53 12.85 681.2 48.3
% 19.03% % 6 7% 1.16 0.80
29.60 15.10 773.9 47.1
% 23.20% % 5 0% 1.24 1.27
30.98 16.80 884.0 47.0
% 26.26% % 1 7% 1.24 1.85
31.92 18.01 994.0 47.0
% 28.37% % 8 56 1.20 2.51
32.54 18.96 1104. 47.0
% 29.97% % 15 4% 1.14 5.40
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Project at a Glance

BEP

BEP - Maximum Utilisation Year 5

Cash BEP (% of Installed Capacity) 32.36%

Total BEP (% of Installed Capacity) 35.97%

IRR, PAYBACK and FACR

Internal Rate of Return .. ( In %age ) 25.87%
2 Years 3

Payback Period of the Projectis (In Years) Months

Fixed Assets Coverage Ratio ( No. of times ) 2.942
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Major Queries/Questions Answered Iin the Report?

| 1. What is Chocolate, Toffee and Candy
Manufacturing industry ?

2. How has the Chocolate, Toffee and Candy
Manufacturing industry performed so far and how
will it perform in the coming years ?

3. What is the Project Feasibility of Chocolate, Toffee
and Candy Manufacturing Plant ?

4. What are the requirements of Working Capital for
setting up Chocolate, Toffee and Candy
Manufacturing plant ?
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5. What is the structure of the Chocolate, Toffee and
Candy Manufacturing Business and who are the
key/major players ?

. What is the total project cost for setting up
Chocolate, Toffee and Candy Manufacturing
Business?

. What are the operating costs for setting up
Chocolate, Toffee and Candy Manufacturing plant ?

. What are the machinery and equipment
requirements for setting up Chocolate, Toffee and
Candy Manufacturing plant ?
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9. Who are the Suppliers and Manufacturers of Plant
& Machinery for setting up Chocolate, Toffee and
Candy Manufacturing plant ?

10. What are the requirements of raw material for
setting up Chocolate, Toffee and Candy
Manufacturing plant ?

11. Who are the Suppliers and Manufacturers of Raw
materials for setting up Chocolate, Toffee and

Candy Manufacturing Business?

12. What is the Manufacturing Process of Chocolate,
Toffee and Candy?
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13. What is the total size of land required for setting up
Chocolate, Toffee and Candy Manufacturing plant ?

14. What will be the income and expenditures for
Chocolate, Toffee and Candy Manufacturing
Business?

15. What are the Projected Balance Sheets of Chocolate,
Toffee and Candy Manufacturing plant ?

16. What are the requirement of utilities and overheads for
setting up Chocolate, Toffee and Candy Manufacturing
plant?

17. What is the Built up Area Requirement and cost for
setting up Chocolate, Toffee and Candy Manufacturing
Business?
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18. What are the Personnel (Manpower)
Requirements for setting up Chocolate, Toffee and
Candy Manufacturing Business?

19. What are Statistics of Import & Export for
Chocolate, Toffee and Candy?

20. What is the time required to break-even of
Chocolate, Toffee and Candy Manufacturing
Business?

21.What is the Break-Even Analysis of Chocolate,
Toffee and Candy Manufacturing plant?

22 . What are the Project financials of Chocolate, Toffee
and Candy Manufacturing Business?
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23. What are the Profitability Ratios of Chocolate,
Toffee and Candy Manufacturing Project?

|24. What is the Sensitivity Analysis-Price/Volume of
Chocolate, Toffee and Candy Manufacturing
plant?

25. What are the Projected Pay-Back Period and

IRR of Chocolate, Toffee and Candy
Manufacturing plant?

26. What is the Process Flow Sheet Diagram of
Chocolate, Toffee and Candy Manufacturing
project?
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27. What are the Market Opportunities for setting
up Chocolate, Toffee and Candy Manufacturing
plant?

28. What is the Market Study and Assessment for
setting wup Chocolate, Toffee and Candy
Manufacturing Business?

29. What is the Plant Layout for setting up Chocolate,
Toffee and Candy Manufacturing Business?
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Project Financials
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e Assumptions for Profitability workings ........ccccvvveciiiicnnnne. 1
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e Plant & MacChinery.. ... crrce s e e e e 5
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Other Machineries (Miscellaneous, Laboratory etc.)

® Other FIXed ASSelS. . ciiiiiiiicccirrrsanncresssannnen s srnsrnmrnmnnssnsennes 6
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Overheads Required Per Month and Per Annum.........cccceeeeeee.. 8
Utilities & Overheads (Power, Water and Fuel Expenses etc.)
Royalty and Other Charges

Selling and Distribution Expenses
o Salary and WagesS ..ccccciiiieiiiiriirssm s rssnm s snnnsnmnsannnsas 9
o Turnover Per ANNUM ...cciiiiiiciiiiiisesssssssensssssnsssssssnsnnsnnsns 10
e Share Capital........cccooiriiii e e 11

Equity Capital

Preference Share Capital
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* Annexure 1 :: Cost of Project and Means of Finance

* Annexure 2 : Profitability and Net Cash Accruals

= Revenue/Income/Realisation

= Expenses/Cost of Products/Services/Items
= Gross Profit

* Financial Charges

= Total Cost of Sales

= Net Profit After Taxes

= Net Cash Accruals
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* Annexure 3 :: Assessment of Working Capital requirements

* Current Assets

* Gross Working Capital

= Current Liabilities

= Net Working Capital

= Working Note for Calculation of Work-in-process

* Annexure 4 :: Sources and Disposition of Funds
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* Annexure 5 : Projected Balance Sheets

* ROI (Average of Fixed Assets)
* RONW (Average of Share Capital)
* ROI (Average of Total Assets)

* Annexure 6 : Profitability Ratios

= DS.CR
= Earnings Per Share (EPS)
* Debt Equity Ratio
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http://www.entrepreneurindia.co/

* Annexure 7 : Break-Even Analysis

= Variable Cost & Expenses
" Semi-Variable/Semi-Fixed Expenses
* Profit Volume Ratio (PVR)

* Fixed Expenses / Cost
= B.E.P
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* Annexure 8 to 11 :: Sensitivity Analysis—Price/ Volume

/= Resultant N.P.B.T

* Resultant D.S.C.R

= Resultant PV Ratio
= Resultant DER

* Resultant ROI

= Resultant BEP
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* Annexure 12 : Shareholding Pattern and Stake Status

Equity Capital
Preference Share Capital

* Annexure 13 :: Quantitative Details-Output/Sales/Stocks

Determined Capacity P.A of Products/Services

Achievable Efficiency/Yield % of Products/Services/Items
Net Usable Load/Capacity of Products/Services/Items

Expected Sales/ Revenue/ Income of Products/ Services/

Items
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Annexure 14

Realisation

Annexure 15

Annexure 16

Annexure 17

Annexure 18

Annexure 19

Annexure 20

Product wise Domestic Sales

Total Raw Material Cost
Raw Material Cost per unit

Total Lab & ETP Chemical Cost

Consumables, Store etc.

Packing Material Cost

Packing Material Cost Per Unit
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. Annexure 21

| Annexure 22
. Annexure 23
o Annexure 24
. Annexure 25
. Annexure 26
. Annexure 27
. Annexure 28

Employees Expenses

Fuel Expenses

Power/Electricity Expenses
Royalty & Other Charges
Repairs & Maintenance Expenses

Other Manufacturing Expenses

Administration Expenses

Selling Expenses
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e Annexure 29

e Annexure 30

e Annexure 31
(Total)

e Annexure 32
(P & M)

e Annexure 33 ::
e Annexure 34 ::

e Annexure 35 ::

Depreciation Charges — as per Books (Total)
Depreciation Charges — as per Books (P &

Depreciation Charges - as per I'T Act WDV
Depreciation Charges - as per I'T Act WDV

Interest and Repayment - Term Loans

Tax on Profits
Projected Pay-Back Period and IRR
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Reasons for Buying our Report:

e This report helps you to identify a profitable project for investing
or diversifying into by throwing light to crucial areas like industry
size, market potential of the product and reasons for investing in the
product

e This report provides vital information on the product like it’s
characteristics and segmentation

e This report helps you market and place the product correctly by

identifying the target customer group of the product

www.entrepreneurindia.co (n[JCS)
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e This report helps you understand the viability of the project by

disclosing details like machinery required, project costs and
snapshot of other project financials

e The report provides a glimpse of government regulations
applicable on the industry

e The report provides forecasts of key parameters which helps to
anticipate the industry performance and make sound business

decisions

www.entrepreneurindia.co (n[JCS)
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Our Approach:

e Our research reports broadly cover Indian markets, present analysis,
outlook and forecast for a period of five years.

e The market forecasts are developed on the basis of secondary
research and are cross-validated through interactions with the
industry players

e We use reliable sources of information and databases. And
information from such sources is processed by us and included in the

report

www.entrepreneurindia.co (npcSD
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Scope of the Report

The report titled “Market Survey cum Detailed Techno Economic

Feasibility Report on Chocolate, Toffee and Candy.” provides an insight
into Chocolate, Toffee and Candy market in India with focus on uses
and applications, Manufacturing Process, Process Flow Sheets, Plant
Layout and Project Financials of Chocolate, Toffee and Candy project.
The report assesses the market sizing and growth of the Indian
Chocolate, Toffee and Candy Industry. While expanding a current
business or while venturing into new business, entrepreneurs are often
faced with the dilemma of zeroing in on a suitable product/line. And
before diversifying/venturing into any product, they wish to study the

following aspects of the identified product:

www.entrepreneurindia.co (npcSD
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e Good Present/Future Demand

e Export-Import Market Potential
e Raw Material & Manpower Availability
* Project Costs and Payback Period

We at NPCS, through our reliable expertise in the project
consultancy and market research field, have demystified the
situation by putting forward the emerging business opportunity
in the Chocolate, Toffee and Candy sector in India along with
its business prospects. Through this report we have identified
Chocolate, Toffee and Candy project as a lucrative investment

avenue.

www.entrepreneurindia.co (npcs)
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Production of Chocolate, Chocolate Production, Manufacturing of Chocolate,

Chocolate, How to Make Chocolate, Chocolate Making Process, Chocolate
Manufacturing, How Chocolate is Made, Chocolate Making, Chocolate Manufacturing
Process Pdf, Chocolate Production Process Flow Chart, How is Chocolate Made in
Factories, Chocolate Manufacturing Process PPT, Chocolate Manufacturing Plant,
Chocolate Manufacturing Process, Chocolate Industry, Chocolate Production Process,
Manufacture of Chocolate, Chocolate Manufacturing Process, How to Set Up a
Commercial Chocolate Production, How to Start a Chocolate Business, Starting a
Chocolate Business, Start Chocolate Making Business, How to Start Your Own
Chocolate Business, Business Plan for Starting a Chocolate Manufacturing,
Commercial Chocolate Making Business, Starting a Chocolate Factory, Starting
Chocolate Manufacturing Business, Industrial Chocolate Production, Chocolate
Manufacturing Industry, Chocolate and Confectionery Manufacturing, Project Report

on Chocolate Manufacturing Industry,

(pcs
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Detailed Project Report on Chocolate Manufacturing, Project Report on Chocolate

Production, Pre-Investment Feasibility Study on Chocolate Manufacturing, Techno-
Economic feasibility study on Chocolate Manufacturing, Feasibility report on
Chocolate Production, Free Project Profile on Chocolate Manufacturing, Project profile
on Chocolate and Confectionery Manufacturing, Download free project profile on
Chocolate Manufacturing, Toffee Manufacturing Plant Cost, Toffee Manufacturing
Process Pdf, Toffee Candy Production, Toffee Production, Toffee Making, How to Start
a Candy or Chocolate Making Business, How to Start Candy Making Business, Candy
Making Business, How to Start a Candy Factory in India, Candy Manufacturing, How
to Start Manufacturing Project of Confectionery Products Business, Starting a Candy
& Confectionery Manufacturers Business, How to Make Money in Candy

Manufacturing Business, Candy Manufacture
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Niir Project Consultancy Services (NPCS)
can provide Detailed Project Report on

Chocolate, Toffee and Candy
Manufacturing Industry.
Start your own Confectionery
Business

See more

https://goo.gl/gdSDN2
https://goo.gl/oUwYD8
https://goo.gl/rNrDrK
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Visit us at

Wwww.entrepreneurindia.co
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Take a look at

Niir Project Consultancy Services
on #Street View

https://goo.gl/VstWkd

Locate us on

Google Maps

https://goo.gl/maps/BKkUtq9gevT?2
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OUR CLIENTS

Our Inexhaustible Client list Includes public-sector
companies, Corporate Houses, Government undertaking,
Individual entrepreneurs, NRI, Foreign investors, non-profit
organizations and educational institutions from all parts of
the World. The list is just a glimpse of our esteemed &
satisfied Clients.

Click here to take a look
https://goo.gl/G3IC}V
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Free Instant Online Project

Identification and Selection Service

Our Team has simplified the process for you by providing a "Free Instant
Online Project Identification & Selection" search facility to identify
projects based on multiple search parameters related to project costs
namely: Plant & Machinery Cost, Total Capital Investment, Cost of the
project, Rate of Return% (ROR) and Break Even Point % (BEP). You can

sort the projects on the basis of mentioned pointers and identify a

suitable project matching your investment requisites...... Read more

‘npc§ www.entrepreneurindia.co



http://www.entrepreneurindia.co/
https://www.entrepreneurindia.co/project-identification

Download Complete List of Project

Reports:

* Detailed Project Reports

NPCS is manned by engineers, planners, specialists, financial experts,
economic analysts and design specialists with extensive experience in

the related industries.

Our Market Survey cum Detailed Techno Economic Feasibility Report
provides an insight of market in India. The report assesses the market
sizing and growth of the Industry. While expanding a current business or

while venturing into new business, entrepreneurs are often faced with

the dilemma of zeroing in on a suitable product/line.

‘npc§ www.entrepreneurindia.co
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And before diversifying/venturing into any product, they wish to study

the following aspects of the identified product:

e Good Present/Future Demand

o Export-Import Market Potential

e Raw Material & Manpower Availability
e Project Costs and Payback Period

The detailed project report covers all aspect of business, from analyzing
the market, confirming availability of various necessities such as
Manufacturing Plant, Detailed Project Report, Profile, Business Plan,
Industry Trends, Market Research, Survey, Manufacturing Process,

Machinery, Raw Materials, Feasibility Study, Investment Opportunities,

Cost and Revenue, Plant Economics, Production Schedule,

(npc§ www.entrepreneurindia.co
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Working Capital Requirement, uses and applications, Plant

Layout, Project Financials, Process Flow Sheet, Cost of Project,
Projected Balance Sheets, Profitability Ratios, Break Even
Analysis. The DPR (Detailed Project Report) is formulated by
highly accomplished and experienced consultants and the
market research and analysis are supported by a panel of experts

and digitalized data bank.

We at NPCS, through our reliable expertise in the project
consultancy and market research field, have demystified the
situation by putting forward the emerging business opportunity

in India along with its business prospects...... Read more

‘npc§ www.entrepreneurindia.co
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Contact us

NIIR PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Spark Mall,

New Delhi-110007, India.

Email: npcs.ei@gmail.com , info@entrepreneurindia.co
Tel: +91-11-23843955, 23845654, 23845886, 8800733955
Mobile: +91-9811043595

Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at NIIR PROJECT CONSULTANCY SERVICES on #StreetView

https://goo.gl/VstWkd

(npc:s www.entrepreneurindia.co
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iR PRoer 5o~sm TAKCY SERVCES

An ISO 9001:2015 CompanyF
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Who are we?

O  One of the leading reliable names in industrial world for providing

the most comprehensive technical consulting services

O  We adopt a systematic approach to provide the strong fundamental

support needed for the effective delivery of services to our Clients’
in India & abroad

(npc:s www.entrepreneurindia.co



http://www.entrepreneurindia.co/

We at NPCS want to grow with you by providing solutions scale

to suit your new operations and help you reduce risk and give a

high return on application investments. We have successfully
achieved top-notch quality standards with a high level of
customer appreciation resulting in long lasting relation and
large amount of referral work through technological
breakthrough and innovative concepts. A large number of our
Indian, QOverseas and NRI Clients have appreciated our
expertise for excellence which speaks volumes about our

commitment and dedication to every client's success.
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We bring deep, functional expertise, but are known for our

holistic perspective: we capture value across boundaries and
between the silos of any organization. We have proven a
multiplier effect from optimizing the sum of the parts, not just
the individual pieces. We actively encourage a culture of
innovation, which facilitates the development of new

technologies and ensures a high quality product.

(npc:s www.entrepreneurindia.co
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What do we offer?

Project Identification

Detailed Project Reports/Pre-feasibility Reports
Market Research Reports

Business Plan

Technology Books and Directory

Industry Trend

Databases on CD-ROM

Laboratory Testing Services

Turnkey Project Consultancy/Solutions

O O O 0O O O O O O O

Entrepreneur India (An Industrial Monthly Journal)
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How are we different ?

O  We have two decades long experience in project consultancy and

market research field

O  We empower our customers with the prerequisite know-how to take
sound business decisions

O  We help catalyze business growth by providing distinctive and
profound market analysis

O  We serve a wide array of customers , from individual entrepreneurs
to Corporations and Foreign Investors

O  We use authentic & reliable sources to ensure business precision

(npc:s www.entrepreneurindia.co
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Our Approach

Requirement collection

Thorough analysis of the project

Economic feasibility study of the
Project

Market potential survey/research \

Report Compilation
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Contact us

NIIR PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Spark Mall,

New Delhi-110007, India.

Email: npcs.ei@gmail.com , info@entrepreneurindia.co
Tel: +91-11-23843955, 23845654, 23845886, 8800733955
Mobile: +91-9811043595

Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at NIIR PROJECT CONSULTANCY SERVICES on #StreetView

https://goo.gl/VstWkd
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D,

>https://www.linkedin.com/company/niir-project-
consultancy-services

>https:/ /www.facebook.com/NIIR.ORG

>https:/ /www.yvoutube.com/user/NIIRproject

>https:/ /plus.google.com/+EntrepreneurlndiaNewDelhi

>https:/ /twitter.com/npcs in

> https://www.pinterest.com/npcsindia/
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